
different from many othen in this category
in its perspective which focusses attention
on socio-economic disparities, the role of
elite in the contemporary Indian society,
and compares the development of Indian
agriculture with some of the developed and
developing countries of the world notably
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U. S. A., U. S. S. R., Japan and China.

The author has summarized problem of
development and the emerging pattern.

It is a readable book.

K. R. DIKSHIT

This book has emerged out of the
D. Phil thesis of the author. What strikes
the reviewer at the first glance, is the in-
compatibility between the rich contents
and the poor quality of production with
different quality and shades of paper in a

single volume, and the subject matter
physically compressed to contain the num-
ber of pages. And this, despite an award
from the U. P. State Government for the
publication of the thesis.

The book opens with an introduc-
tion to marketing geography and market
centres, a chapter that reyiews the chrono-
logical development of the subject, gving,
at the end in a tabular form, most of the
contributions made by Indian authors to
market studies. The review continues and
one comes across the temporal development
of market centres in the umldnd of Kanpur.
The distribution of market centres are

examined, and the author has added'spatial
structure of Transport Networks', measured
on the basis of indices derived from graph
theoric models. The characteristics and.
typology of market centre is an exercise in
classification. The book ends with 'prob-
lems, prospects and planning' of market
centres.

It appears that the author has
strived not to leave out any published

literature, method, or any other aspect
of marketing geography that he could
conceive of. This has not only added
to the bulk, but led to occasional repetition
of the text. There is, for instance, no
reason why distribution and spatial organiza-
tion could not be integrated together.
A great deal of textual material in the
introductory part of the chapters appears

an effort to educate the readers. In the
volume of data and mass of details, the
most salient points are often lost. One of
the aspects which the reviewer would have

loved to see in the book is the role of market
centres in regional development. The ana-

tomical details and the density of the market
centres do not convince one of their necessity

and a positive role. Does regional develop-

ment go witl market centres - causative or
symptomatic? The autlor had an excellent
opportunity to answer this question.

The book is an indepth analytical
study and a rare documentation on market
centres of Kanpur region, a type that may be

valid for much of North lndia, but not much
emerges out as significant facts, with regard

to their roles in contemporary India. And a

sum of Rs. 200/- is too much of a price to
be paid for this book.

K. R. DIKSHIT


