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jacket. I wonder why all the maps
are placed at the end of the book. The
readers would find it very convenient to see
the map= and read the text together. There
is some mistake in the title of the indexes
of fig, 2. 1, C and D since they both indicate

persons per sq. km of NSA,

Allin all the book is well written and
will interest not only geographers but
agricultral scientists and planaers as well.

V.S.D.
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The study of iotra city urban and
commercial centres, though a part of urban
landusc studies, has received scant atiention
from Indian Geographers. In this context,
Samis’ study ot the Intra Urban  Market
Geography cof Patna is a valuable contri-
bution to this relatively new field of urban
geography. More  so,when unplinned
urbanization is going on in full swing in
most of the cities in India, such studies
merit cven greater atiention.

In its broad outline, the study includes an
identification and analysis of the various
retail complexes of Patna at the different
levels of hierarchy and functional specia-
lization. Further, the hierarchy of nucleat-
ed business centres is determined and an
analysis of their internal structure, physical
condition, functional character and land
values is made,

The important infercnce from Samis’ work
could be summarised thus : Intense commer-
cial activity is concentrated in the more
densely populated belts, and there is an
abrupt decline towards the periphery. A
distinct pattern of retail complexes emerges
which fits into a five level hierarchial
structure of shopping centres. viz; (i) the
central business district (CBD) (i)  the
regional complexes (iii) community markets
{iv) ncighbourhood markets and (v) speciali-

zed centres. Functional complexity increases
with rising level of market centres in the
hierarchy. The quality of shops (floor space
area, building materials etc), the variety of
merchandize sold as well as the land valued
and rents, all show a strong correlation with
the hierarchial rank of the commercial
centre. In Pataa, centres of peak commer-
cial conceutration, unlike the western cities,
which have a low population in the city
centre (CBD), coincide with the centres of
population concentration.

In summing up one might state that the
author could have made an attempt to irace
the evolution of the various retail centres in
a temporal frame, this would help develop
a possible model or typology of retail centres
for Indiaa cities. Also, the inclusion of some
case studics depicting consumer behaviour,
alongwith the perception of market attract-
ivenass would have led to comparisons
between the processes operating in  the
developed and developing countries.

Nonethless, Samis stady does raise
important questions for further investigation
in the field of urban commercial geo graphy
like investment employment and  profit
structiure analysis, and wholesale and retail
differentation in the context of basic non-
basic functions and city-region relationships

J.N. D.



